
With your six time Ad program you receive...

PERKS, EXTRAS and FREEBIESPERKS, EXTRAS and FREEBIES
(1) Free loan of Green Book’s Softwood Marketing Directory...save $900.00.

(Also available on ONLINE...see brochure enclosed)

(2) Free fully illustrated feature article.

(3) Free news item in “Who’s Who in Softwood Suppliers”.

(4) 100 free gift subscriptions...value $5,500.

(5) Free Stock listing service, 25 line limit.

(6) Free small Ad in six issues of the “Wood Purchasing News” distributed to more
than 38,000 buyers worldwide.

PLUS SALES...PLUS SALES...
with your six time Ad schedule in this newspaper!  
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Strong HOME BUILDING MARKET Boosts Attendance At International Builders’ Show

TThhee  SSooffttwwoooodd  BBuuyyeerr
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Dallas, Texas—The still-booming housing market drove record numbers of conven-

tion attendees to the recent National Assoc. of Home Builders’ largest International

Builders’ Show ever at the Dallas Convention Center here. 

Exactly 71,276 building trade professionals attended the four day event. Visitors came

from 100 countries to stroll through more than a half million square feet of manufac-

turer and service provider exhibits. In addition more than 200 educational sessions

were held giving the latest information on green building, smart growth, new construc-

tion techniques, home design and business management.

The three-day event was jammed packed with seminars, committee meetings, lun-

cheons, etc. Each morning of the convention, breakfast was served, while listening to

informative speakers. The presentations included: “Employees Hard to Find? Not At

My Business,” and “Do You Want A Bigger Share Of My Business, Here’s What You

Boston, Mass.—The Northeastern Retail Lumber Assoc. recently held its 106th con-

vention and exposition at the World Trade Center Boston. Over 7,000 retailers, home

builders and contractors attended the convention.

ForestProducts

The

Canadian Lumbermen Hold Annual Meeting
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Montreal, Que.—Over 900 members and guests of the Canadian Lumbermen’s

Assoc. recently gathered here at the Queen Elizabeth Hotel for the association’s 92nd

annual convention. Delegates included manufacturers and wholesalers of Softwood

and hardwood lumber from all parts of North America, as well as the United Kingdom.

CLA President Jeff Butler opened the convention with a year-end report on the state

of the forest products industry.
“We have a very optimistic business outlook for 2000,” Butler said. “Year-end trends

Robert St-Laurent, Gilles Vaillancourt and Jean Drolet, Bois Omega Ltd., Lac Superieur, Que.; and

Chuck Thompson, Pacific Lumber Resources, Lake Oswego, Ore.

Robert Rivard, CLA, Ottawa, Ont.; Jim Livermore, Nicholson & Cates Ltd., Burlington, Ont.: Diana

Blenkhorn, Maritime Lumber Bureau, Amherst, N.S.: and Nick Kent, NAWLA, Rolling Meadows, Ill.

Continued on page 23 

Additional photos on page 16

Additional photos on pages 16 & 18

Additional photos on pages 20, 40, & 42

Clayton Barns, Chris Degnan, Rick Flores and Scott Elston, Willamette Industries Inc., Ruston, La.

B y Wayne Miller

David Kirkham, Futter Lumber Corp., Rockville Center, N.Y.; Terry Miller, The Softwood Forest Products

Buyer, Memphis, Tenn.; and Kristen Forester and Jim Futter, Futter Lumber Corp.

NRLA Hosts 106th Convention Expo

photos courtesy of Jon Freilich

(center)Don James, Universal Forest Products, Grand Rapids, Mich., poses with the Dallas Cowboy

cheerleaders and fellow employees during the recent National Assoc. of Home Builders show in Dallas,

Texas. 

Wes Robichaud, McQuesten Co. Inc., North Billerica, Mass.; Jim Robbins, Robbins Lumber Inc.,

Searsmont, Maine; and John Brill, NRLA, Rensselaer, N.Y.

By Terry Miller

“...it’s everywhere you need to be to get more business!”
P.O. Box 34908 • Memphis, TN 38184-0908 • Phone (901) 372-8280 • FAX (901) 373-6180

www.millerwoodtradepub.com



You’ll discover...

MORE SALES OPPORTUNITIES THANMORE SALES OPPORTUNITIES THAN
YOU EVER DREAMED OF!YOU EVER DREAMED OF!
You’ll Reach More...

BUYERS YOU’VE NEVER BEEN ABLEBUYERS YOU’VE NEVER BEEN ABLE
TO CONTACT  BEFORETO CONTACT  BEFORE
You’ll develop...

NEW ACCOUNTS...REPEAT CUSTOMERSNEW ACCOUNTS...REPEAT CUSTOMERS
You’ll get a lot of phone calls... and 

MORE SALESMORE SALES
currently contacting over 39,725* firms in the marketplace

*Circulation per issue 20,000

• Retail Outlets: (Home Centers, Mass Merchandisers, Independent Retail Yards) ................................18,746
• Building Material Distributors, Contractor Yards: ...................................................................................473
• Industrial Buyers: (millwork, moulding, furniture, wood treating, manufactured housing,

flooring, mobile homes, log homes, wood fencing, pallets, etc.) .............................10,568

• Wholesalers and Wholesale Distributors, Sash and Door Jobbers: .................................................4,798
• Mills: (Lumber, Panel, Wood Shingles & Shake Producers, Engineered Wood Products Manufacturers)..............2,837

• Exporters:....................................................................................................................................................262
• Veneer, Pre-stain and Flooring Distributors..........................................................................................1,175
• Softwood Trade Associations .....................................................................................................................68
• To Be Classified:.........................................................................................................................................551
• Giant Home Builders ..................................................................................................................................247
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DEADLINES FOR THE SOFTWOOD BUYER

MARCH/APRIL ISSUE
AD RESERVATION DEADLINE ……………………………………… Feb. 1
Finished ads in office ……………………………………… Feb. 15
Papers Printed ……………………………………… Feb. 25
Papers Mailed ……………………………………… Mar. 2

MAY/JUNE ISSUE
AD RESERVATION DEADLINE ……………………………………… Apr. 1
Finalized artwork ……………………………………… Apr. 15
Papers Printed ……………………………………… Apr. 29
Papers Mailed ……………………………………… May. 4

JULY/AUGUST
AD RESERVATION DEADLINE ……………………………………… June. 1
Finalized artwork ……………………………………… June. 15
Papers Printed ……………………………………… July. 1
Papers Mailed ……………………………………… July. 6

SEPT/OCT ISSUE
AD RESERVATION DEADLINE ……………………………………… Aug. 1
Finalized artwork ……………………………………… Aug. 15
Papers Printed ……………………………………… Sept. 2
Papers Mailed ……………………………………… Sept. 7

NOV/DEC  ISSUE
AD RESERVATION DEADLINE ……………………………………… Oct. 3
Finalized artwork ……………………………………… Oct. 14
Papers Printed ……………………………………… Oct. 28
Papers Mailed ……………………………………… Nov. 2

JAN/FEB 2012 ISSUE
AD RESERVATION DEADLINE ……………………………………… Dec. 1
Finalized artwork ……………………………………… Dec. 15
Papers Printed ……………………………………… Dec. 23
Papers Mailed ……………………………………… Jan. 4

softwoodbuyer.com
"It's everywhere you need to be to get more business"



SOFTWOOD FOREST PRODUCTS BUYER 
PO Box 34908,  Memphis,TN  38184 

Tel: (901) 372-8280   (800) 844-1280   Fax: (901) 373-6180 
 
 
 
Preferred Material: 
 
We require a high resolution Adobe Acrobat PDF format file (C,M,Y,K, embedded fonts and photos & crop marks) with 
a printed checking proof of the Ad to compare with what we print from CD to avoid copy errors.  They should be done on 
Macintosh format – we primarily use Quark Xpress 6.5 and Photoshop.  
 
PLEASE GENERATE THE PDF FILE FROM ACROBAT DISTILLER. Please do not print a pdf from InDesign, 
Illustrator or PhotoShop. 
 
NOTE:  All colors printed in C,M,Y,K – No 400% Black (100% C, 100% M, 100% Y, 100% K). Use 100% black, 
rich black, warm black, etc. 
 
Recommended Screen 100.  Resolution 1200 dpi.  Ads and Photos (tiff or jpeg) 
can be submitted via e-mail to: stokes@millerwoodtradepub.com 
 
You may email the PDF file to: stokes@millerwoodtradepub.com, or send overnight on CD to:                
 
Rachael Stokes 
Softwood Forest Products Buyer 
PO Box 34908 
Memphis, TN 38184 
 
Should you have any questions, please call me at 901-372-8280 or 800-844-1280. 
 
NOTE:  Anything other than an Adobe Acrobat PDF format may incur a minimum $100.00 
(U.S.) conversion charge. 
 
 

SIZES 
 

Width   Depth 
1 Page   10-1/8   13-3/4 
1/2 Page (Island) 7   9 
1/2 Page (Horizontal) 10-1/8   6-3/4 
1/4 Page  5   6-3/4 
 
Page is 4 columns, each column 2-3/8 inches wide. 
 
Minimum artwork or typesetting charge $35.00 for corrections; $100 for new layouts. 

mailto:phyllis@millerpublishing.com
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